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When Competition Goes Too Far………..



College of Business Administration



CBA Programs

Fin.    Mktg.       Log.   

CBA

UG
Programs

Masters
Programs

Ph.D.
Programs

Non-Degree
Programs

CEE

Degree
Programs

Acctg
.     HR         Entpr.

Mgmt

Mgmt Sci.  Acct.  HR   Full Time    Econ.   Stats.
MBA

Mkt.   Log.  Fin.  Op.   I&E
Mgmt.

Finance

Acctg Stats. 

I/O     Bus   Econ  Mgmt
Adm.              Sci. Psyc .                      

EMBA  

ProMBA 

PEMBA       

.

Audit/
Controls

.     Tax

Economics        Public      Statistics
Adm.

Dual Degrees
(JD/Eng/Sp.Mgmt)

Mktg

Logistics
HRD  AMBA  

Strategy

Process       Supply  Lean  Air Force
Improvement    Chain                IDIQ

Mgmt.



LEAN 
ENTERPRISE

CHANGE 
MANAGEMENT

PROCESS
IMPROVEMENT

SUPPLY 
CHAIN

Center for Executive 
Education

• Executive MBA programs
– Senior Executive
– Professional 
– Aerospace
– Physician Executive
– Global SC EMBA

• Logistics Executive Development 
Program (in its 29th year)

• Supply Chain Management 
Certification program
– 6 modules focused on Global 

SCM Strategy, Demand 
Planning, Logistics 
Operations, Lean Supply 
Chains, Resource 
Management, and Integrating 
Supply Chains 

• Customized Programs (Norfolk 
Southern, SONY, Textron, etc.)



Excellence in Global Supply Chain 
Education

• #1 Value for the money in US - Financial Times 2005
• #3 Internationally logistics oriented research Journal 

of Business Logistics
• #2 Overall logistics/supply chain management 

program Supply Chain Management Review
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Global Supply Chain Focus at UT



Demand and Supply Integration Forums

• Supply Chain Management (including Customer 
Value/Marketing Strategy)

• Demand Management (including Sales Forecasting)

Objective
Promote an open dialog among sponsors and faculty
Provide sponsors’ access to the latest research.
Provide an environment to share ideas and discuss problems.
Provide sponsors’ access to top students for employment and 

internship opportunities.



 

Demand Management Forum Sponsors

http://www.peerlesspump.com/fire_pumps_didyouknow.aspx
http://www.cumminsfiltration.com/en/index.shtml
http://www.alcatel-lucent.com/wps/portal/!ut/p/kcxml/04_Sj9SPykssy0xPLMnMz0vM0Y_QjzKLd4w3cjUDSUGYpvqRKGIG8Y4IEV-P_NxU_SB9b_0A_YLc0IhyR0dFAMzGbgw!/delta/base64xml/L3dJdyEvd0ZNQUFzQUMvNElVRS82X0FfMkU2


Supply Chain Management Forum Sponsors



Global SCM Infrastructure at UT

Demand 
and Supply 
Integration 

Forums

College of 
Business Faculty

SCM Faculty

General 
Research

Business 
Contacts

Directed 
Research

Center for 
Executive Ed

5083 undergrads 
464 master’s students 

118 doctoral students

Executive MBAs
LEDP
SCM Certification 
In-house programs

55 DSI Forums 
Sponsors
Dean’s Advisory 
Council
Faculty consulting 
contacts

Books, articles, papers and 
presentations on
marketing, logistics, and 
SCM

US Air Force contract
SCM Audits/Network 
design analysis
Grants

25 faculty across 
departments in 
college of business

117 faculty
6 departments
2 research centers 

Students



Innovative Supply Chain SolutionsInnovative Supply Chain Solutions

• The Service Provider Council focused on a number of issues 
that are germane to the HPC shipping community.
• activities employed to enhance the flow of product through 
inbound and outbound distribution networks to reduce costs 
and improve service.  
• The increasing requirement to validate distribution processes 
for temperature control on containers and trailers over the road
at 2-8 degree C.
• Risk Management Methods and Techniques in the HPC SC



EMBA Global Supply Chain 
Program Overview



Program Length, Launch Date, & 
Sequence

Length:  15 months

Launch Date:  March, 2011

Sequence:



Residency Period Themes



Curriculum Summary for Total Program
Course Content Sessions

Overview
Strategy
Accounting/Economics/Finance
Leadership/Management/HR
Operations Management
Inventory Management
Project Management
Marketing/Demand Planning
Supply Chain Management
Logistics Information Systems
Corporate Action Plan (CAP)
Regional Overviews
Regional SCM Overviews
Company/Infrastructure Visits
Synthesis Prep/Presentations
Industrial/Business Development Organizations
Marketplace/Supply Chain Game
Debrief (faculty only)

9
6
28
31
16
3
2
17
36
6
13
15
15
50
50
5
21
5

Total 308

Concept

Application



Curriculum Summary MBA and
SCM Course Content

SCM

Overview
Supply Chain Management
Logistics Information Systems
Regional SCM Overview
Infrastructure/Company Visits
Synthesis Prep/Presentation
Marketplace/SCM Game
Inventory Management
CAP
Debrief (faculty only)

4.5
36
6
15
25
15
10.5
3
6.5
2.5

Total Sessions 124

Percentage MBA Course Content 60%

Percentage SCM Course Content 40%



Program Differentiation



• If you are interested in more information on 
our programs, please visit 

thecenter.utk.edu
• Or, feel free to contact:

Matthew B. Myers, Ph.D.
Head, Department of Marketing & Logistics

Nestle USA Professor of Marketing
Director, Global Business Institute

University of Tennessee
(p) 865.974.3193

(e) redfish@utk.edu
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