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College of Business Administration

DEGREES 464

MBA 151 Master of Science
* Finance in Statistics 33
= Innovation and Entreprencurship Master of Arts
Accounting 507 . Lﬂnglll:‘S in Emn:'.}m:.f_ss 2
] ) = Marketing Master of Science
Business Studies 20 « Operations in HRD 1
Economics 35 Management Masier of Science in
Enterprise Management 219 = First Year 56 Management Science 10
Finance 513 Executive MBA 179
_ Master of Accountancy 72 = Acrospace 26
General Business 15 = Assurance Services 53 » Physicians i6
Human Resource = Tax 19 * Professional 101
Development (HRD) 6l * Senior 16
Logistics 468
Management - fULL TiIME Facurty 17
Marketing 324 Tenure/Tenure Track  Contract
Public Adminisiration 32 Accounting and Information
Statistics, Operations, and Manag‘cmml 14 6
. Economics 15 1
Management Science 14 Finance 1 1
Undesignated (freshman and Management (Including HRD) 12 9
SUI‘I'IWII'II)’I’L‘-S] 2 485 Mﬂl’kﬂ'liﬂg and Lﬂgiﬂil:i 16 i
Statistics, Operations, and
-~ Management Science 15 2
= 118 Center for Executive Education g
Business Administration 50 * Marketing g Administration 4
= Accounting ] = Statistics 7 —_— —
= Finance 10 Economics a6 87 0
= Human Resource Industrial & Organizational
Development 11 Psychology 22
= Logistics 6 Management Science
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CBA Programs
Non-Degree

CBA Programs

CEE

Process  Supply Lean Air Force
Improvement Chain IDIQ

UG Masters Ph.D. Mgmt.

Programs Programs Programs

/0 Bus Econ Mgmt
Psyc  Adm. Sci.

Degree
Programs

Mgmt Sci. Acct. HR Full Time Econ. Stats.
MBA

Audit/ Tax
Controls

Mkt. Log. Fin. Op. I&E
Mgmt.

Mktg Strategy
Fin. Mktg. LOg.ACCtg \ HR li/rl]tpr-t Dual Degrees ProMBA AMBA
_ _ VIO 3D/Eng/sp.Mgmt) Finance  Logistics
Economics Public  Statistics EMBA PEMBA
Adm.
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Ur Center for Executive
Education

. Executive MBA programs
—  Senior Executive
—  Professional
—  Aerospace
—  Physician Executive
— Global SC EMBA
. Logistics Executive Developme
Program (in its 29t year)
. Supply Chain Management
Certification program

— 6 modules focused on Globa
SCM Strategy, Demand
Planning, Logistics
Operations, Lean Supply
Chains, Resource
Management, and Integrating
Supply Chains

. Customized Programs (Norfolk
Southern, SONY, Textron, etc.)

LEAN
ENTERPRISE

CHANGE
MANAGEMENT

PROCESS
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Excellence in Global Supply Chain
Education

 #1 Value for the money in US - Financial Times 2005

 #3 Internationally logistics oriented research Journal
of Business Logistics

 #2 Overall logistics/supply chain management
program Supply Chain Management Review
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Global Supply Chain Focus at UT

Demand & Supply Integration Framework

Market Research and Capability Assessment
Demand Forecast and Capacity Forecast

THe UF Focus

DEMAND SUPPLY
DEeMAND & SuppLY INTEGRATION
DOWNSTREAM Coordinating Marketing and UPSTREAM
CUSTOMERS Logistics Management to SUPPLIERS
Estimate, Manage, and Synchronize
Demand and Supply .
/ \ \ =~
A . e g \'\ ™ & 4
M“x-:lui _____.»'-’H ~E \\de_ﬁz_ﬂf,e"'
Customer and Supply Chain and
Market Management Operations Management
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Demand and Supply Integration Forums

o Supply Chain Management (including Customer
Value/Marketing Strategy)

« Demand Management (including Sales Forecasting)

Objective

v'Promote an open dialog among sponsors and faculty
v'Provide sponsors’ access to the latest research.
v'Provide an environment to share ideas and discuss problems.

v'Provide sponsors’ access to top students for employment and
internship opportunities.
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UI' Demand Management Forum Sponsors

r..n'ﬁTfj'ﬁ.:

.THFl .,

-_.r"

. DUMD.
0
GlaxoSmithKline

The et Gl Gompany

TERRA
. EASTVMIAN
@ Honeywell  SCHNEIDER.
Alcatel-L t ’
y Fitration (WAL IS
e- COoOOPER e UNIVERSITYof TENN EKSNSOEEILLE

COLLEGE of BUSINESS ADMINISTRATION


http://www.peerlesspump.com/fire_pumps_didyouknow.aspx
http://www.cumminsfiltration.com/en/index.shtml
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Supply Chain Management Forum Sponsors
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Global SCM Infrastructure at UT

55 DSI Forums

. 117 facult ]

6 de[iacrltjm)(/ants CO”ege of Business [S)ponsofd i
- i " ean’s Advisory
" 2 research centers Business FaCUIty Contacts Council

Faculty consulting

SCM Facuilty Center for

Executive Ed

. 25 faculty across
departments in
college of business

Deman
and Supply
Integration
Forums

Students Executive MBAs

LEDP
SCM Certification
In-house programs

. 5083 undergrads
" 464 master's students
= 118 doctoral students

General
Research
_ . Books, articles, papers and
Directed presentations on
. US Air Force contract Research marketing, logistics, and
= SCM Audits/Network SCM
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The Health and Personal Care .
(, Logistics Conf Inc.
e — 0gIStICS Lon OI‘OIII:OIT/

Innovative Supply Chain Solutions

» The Service Provider Council focused on a number of issues
that are germane to the HPC shipping community.

e activities employed to enhance the flow of product through
Inbound and outbound distribution networks to reduce costs
and Improve service.

 The increasing requirement to validate distribution processes
for temperature control on containers and trailers over the road
at 2-8 degree C.

 Risk Management Methods and Techniques in the HPC SC
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EMBA Global Supply Chain
Program Overview
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Program Length, Launch Date, &
Seqguence

Length: 15 months
Launch Date: March, 2011

Sequence:

RP1: March,

2011in RP2: Tune, 2011 RP4: February,

RPS5: May, 2012

2012 1n Hong

. 1in Knoxville

Knoxville/Latin 1n Paris
America

RP3: October,
2011 in Budapest
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Residency Period Themes
. Developing a Global Mindset
- The Importance of Regional Strategies
. The Unique Challenges and Opportunities of Transitioning Economies

. The Challenge of Distance and Diversity

5: Achieving Supply Chain Excellence
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or Curriculum Summary for Total Program

Course Content Sessions

Concept =

Application =<

Overview 0
Strategy 6
Accounting/Economics/Finance 28
Leadership/Management/HR 31
Operations Management 16
Inventory Management 3
Project Management 2
Marketing/Demand Planning 17
Supply Chain Management 36
Logistics Information Systems 6
— Corporate Action Plan (CAP) 13
Regional Overviews 15
Regional SCM Overviews 15
Company/Infrastructure Visits 50
Synthesis Prep/Presentations 50
Industrial/Business Development Organizations 5
Marketplace/Supply Chain Game 21
Debrief (faculty only) 5
_—
Total 308
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Curriculum Summary MBA and
SCM Course Content

SCM
Overview 4.5
Supply Chain Management 36
Logistics Information Systems 6
Regional SCM Overview 15
Infrastructure/Company Visits 25
Synthesis Prep/Presentation 15
Marketplace/SCM Game 10.5
Inventory Management 3
CAP 6.5
Debrief (faculty only) 2.5
Total Sessions 124
Percentage MBA Course Content 60%
Percentage SCM Course Content 40%
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Program Differentiation

(eneral management
Jfocus for Executive
Track Employees (not
functional or
engineering driven)

University partner
Global scope and relationships combine
structure exceptional strengths
and capabilities

Unique leadership
development component Emphasis on the mult
“The Transnational cultural experience
Leader™

Teaching methodologies
effectively combine
theory with application

Targeted student
demographic 10-15
years of management
experience, diverse
industry backgrounds
and national origins
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Capabilities and
experience of a global

faculty (academic,
industry, cultural)




 |f you are interested In more information on
our programs, please visit

thecenter.utk.edu
e QOr, feel free to contact:

Matthew B. Myers, Ph.D.

Head, Department of Marketing & Logistics
Nestle USA Professor of Marketing
Director, Global Business Institute

University of Tennessee
(p) 865.974.3193

() redfish@utk.edu ., yN1VERSITY of TENNESSEE
KNOXVILLE
COLLEGE of BUSINESS ADMINISTRATION
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